Abstract. The globalization process, which causes the interdependence of world economies, is identified mainly in the economic and social area. Analysing statistical data on tourism, it can be stated that globalization positively influences the shaping and development of the tourism economy. The process itself, taking into account the capital links of the tourism services markets, is sensitive to crisis situations. It was important to present the tourist traffic in the globalization process. The article is of review and conceptual nature. The purpose of the article was to identify the phenomenon of globalization in tourism. The research was conducted using a review of national and foreign literature on the subject as well as descriptive and comparative analysis.
Introduction
As an important branch of many contemporary national economies, tourism is considered to be a significant tool of economic development. It functions as a factor stimulating both local and regional socioeconomic development on a micro-and macroeconomic scale. The development of entrepreneurship through the amount of taxes paid stimulates the development of individual regions and the entire country. Tax revenues make it possible to make the necessary investments in tourism. This, in turn, increases the attractiveness of the given country. Due to the demand for tourist services, which grows each year, the development of this sector globally impacts the level of entrepreneurship, investments, and innovations. A change in the direction of development and the economy-stimulating function contributes to the emergence of new tourist destinations, attractive for tourist traffic. There is no doubt that globalisation is most closely connected with the economic sphere. It also clearly involves the civilisation, cultural, and political aspects. The process applies in particular to the issues of safety, culture, trade, and tourism. The globalisation of the tourist market has actually been progressing since the early 1950s, along with the development of transnational corporations which have branches in most countries and satisfy a considerable proportion of the global tourist demand (Kachniewska M., 2007) . It is therefore important to present the tourist traffic in the process of globalisation.
Material and methods
The data from 2006-2016 (statistic) and WTO report were used to assess the impact of globalization on tourism in North Amerika, Asia Pacific, Middle East and Europe. The article is a review of a conceptual nature. The aim of the article is to identify the phenomenon of globalisation in tourist traffic. Research was carried out using a review of domestic and foreign source literature, as well as a descriptive and comparative analysis.
Globalisation -term overview
The history of the globalisation process is just as rich as the history of international relations. Globalisation is therefore a dynamic process, which is why its degree and course may change in various fields, may concern both commodity markets and service markets, manufacturing, industry, technology, and knowledge, as well as consumption and mass culture patterns.
Wahab S. and Cooper C. (2001: 4) give a description of globalisation as it is understood in current times, one that coincides with many popular interpretations: Therefore, globalisation is an all-embracing term that denotes a world which, due to many politico-economic, technological and informational advancements and developments is on its way to becoming borderless and an interdependent whole. Any occurrence anywhere in the world would, in one way or the other, exert an impact somewhere else. National differences are gradually fading and being submerged in a homogeneous mass or a single socioeconomic order.
The issue of the paradoxical nature of the contemporary globalisation processes is raised very often. For globalisation triggers phenomena and processes which -as it seems -are mutually opposed or at least head in different directions (Masloch P., 2005) . Globalisation is therefore a set of processes of multidimensional nature, it integrates entities on an international scale, both socially and economically. It is influenced by numerous factors; in the economic sphere, it is closely connected with the scientific and technical revolution. It is considered as an inevitable fate of the world (Bauman Z., 2008) . According to Robertson, the theory of globalisation is an analytical pattern, which may serve as basis for reflection on describing phenomena of supranational significance. Globalisation is a process of economic, social, cultural, and political activity crossing national boundaries (Robertson R., 1992) . Globalisation is analysed in many aspects: an economic and geographical one, the aspect of universal values, and the aspects of the global cultural industry and political industry, poverty, and intercultural conflicts. The globalisation of the local environment results in the globalisation of competition and the implementation of global strategies. Since the mid-1980s, the dynamics of global trade have considerably exceeded the increase of the gross world product. These dynamics are higher with reference to trade within geographical regions than between them. Globalisation goes beyond a typically economic phenomenon, it is rather a megatrend which leads to the internationalisation of social, cultural, and political relations. It is a clear, dynamic, and heterogeneous process, which will change the world into a global village (Ostrowska B., 2011) .
The process of the globalisation of economies was, however, stopped by a number of dramatic political and economic events in the period between World War I and the end of World War II, and the next dozen or so years of economic recovery of individual countries. Currently, we are therefore dealing with another, second stage of globalisation, the stage of dynamic development thanks to unprecedented scientific and technical progress and the development of economies and the international market (Zorska A., 1998) . Globalisation processes impact the shape of tourist traffic in tourist regions.
Results and discussion
The term globalisation is a means of describing a process: it does not offer any explanations.
World-system theory analyses and offers an explanation of the historical and social development of a process and a system -a system that may itself be described as an example of globalisation.
Tourism is regarded as part of the process of globalisation.
The following factors have a considerable influence on globalisation in tourism:
 unlimited access to information,  development and constant modernisation of means of transport,  free markets and the related foreign trade, expansion of hotel chains into international markets,  significant demand for tourist services,
On a global scale, tourism is treated as a priority sector on account of the economic benefits.
In 2016, tourism generated 12 % of the gross world product. In the economy, tourism mostly serves the macroeconomic functions and may stimulate socioeconomic development of tourist reception areas, and consequently of the country's economy by: -creating added value, thanks to which it contributes to the growth of the gross domestic product, -increasing foreign exchange Tourism is a contemporary phenomenon of globalisation, which appeared and developed at a certain stage of development of human society. Its influence combines economics, ecology, social factors, religious relations, cultures, and other scientific categories in the field of human activity (Smeral E., 1996: 395). We may not forget that the main effects resulting from the impact of globalisation processes on tourism are first of all a sharp rise in potential tourist demand for various destinations (and it needs to be pointed out that consumers who want new experience are not only attracted to destinations nearby, but the whole world becomes a potential destination).
Secondly competition among tourist destinations has become extremely strong, and more destinations compete in the market basing their competitiveness on the requirements of the potential customers. Then small and medium-sized enterprises must fight for survival on the tourist market which is being conquered by large globalised corporations. Thirdly emphasis on introduction of innovation, specialisation and higher quality of products and services; increased need for extra capital to finance the necessary investments for future goals and achievements in order to stay competitive on the market. And finally fourth problems of developed tourist destinations arising from relationships with suppliers who are often not heterogeneous and do not apply quality standards.
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